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INSPIRATION. 
PROVIDED 
FOR STUDENTS, 
BY STUDENTS.

The Jostens Look Book 
celebrates the “best of the best” 
in outstanding student yearbook 
journalism. Captivating design, 
dynamic photos, clever text — 
compiled with love for you.

Visit yrbklove.com/lookbook  
to receive your copy. 



SPRING 2019   |   1

Editors-in-Chief:
LindaSue Amundson
Sara Sausker

Senior Art Director:
Chris Koshiol

Production Artist:
Kit Neville 

Contributors:
Ava Butzu
Tina Cleavelin

Elizabeth DeVinny
Gaby Doyle
Mitch Eden
Margaret Edmonson
Maureen Farry
April Fenn
Taylor Helms
Randy Jackson
Russ Keberly
Jordan Kenkel
Amy Mathews

Jeff Moffi t
Marcille Nance
Abri Nelson
Margie Raper
Mary Saracino
Kristen Scott
Paul Siegel
Margaret Sorrows
Jack Steiner
Lizabeth Walsh

©2019 by Jostens, Inc. [182046] Item #3178. All rights reserved. Limited non-commercial 
reproduction of this publication for educational and classroom use is allowed with 
appropriate credit to Jostens. Jostens, the Jostens logo, ReplayIt, Image Share, Jostens 
Ad Services, Jostens Yearbook Avenue, Jostens YearTech, Jostens YearTech Online, Page 
Surfer and Time Capsule are either registered trademarks or trademarks of Jostens, Inc.

Adobe Illustrator, Adobe InDesign and Adobe Photoshop are either trademarks or registered 
trademarks of Adobe Systems, Inc.

Send correspondence, change of 
address, subscription requests 
and article manuscripts to 
lindasue.amundson@jostens.com  
or mail them to:

Yearbook Love magazine
ATTN: LindaSue Amundson
Jostens, Inc.
7760 France Ave. S., Suite 400
Minneapolis, MN 55435

Refl ect on the hours and heart you’ve poured 
into your yearbook, and you know why you love it. 
It’s probably many of the same reasons we love it 
— the impact it has on the student body, the school 
history, the community. You’ve created a time 
capsule that captures not only the people but also 
the events of the year. You’ve watched your staff ers 
grow in their skills and confi dence as they create 
your yearbook. 

But from the moment the yearbook goes off  
to print, before your distribution event happens, 
you’re already thinking about next year’s yearbook. 
You’ve made mental notes about what you’d like to 
improve upon next, design ideas, ladder updates, 
timelines to adjust. What’s next is already here. 

In this issue, Jostens provides you with tools for 
wrapping up this school year with an exceptional 
distribution event and helpful ideas for next year. 
Together, we celebrate your yearbook with you!

— LindaSue

LETTER FROM THE EDITOR

AWARDS GALLERY
16   2019 Photo Contest. Check out the grand prize 

and fi rst place winners.
22    Love this! Jostens Creative Accounts Managers 

highlight their favorite spreads from this spring.

HOW TO DEVELOP THEME  
Ways top advisers develop their theme, a central 
idea that sets the tone for a yearbook.

DESIGN TRENDS 
2020 vision. Yearbook design trends that inspire.

GROW YOUR KNOW 
A new adviser system developed to provide 
ongoing support, step-by-step resources and tips 
to reduce the stress of producing your yearbook.

DISTRIBUTION TICKET  
How to streamline your distribution event so 
there is more time to celebrate your school.

Welcome to Yearbook Love magazine — the 
largest-circulation magazine in the world devoted 

entirely to creating and marketing yearbooks. 
Your subscription is provided compliments 

of your local Jostens representative.
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WHY I BELIEVE 
Advisers share why yearbook is important to 
them, their students, school and community. 
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  Students from all walks of life, 
social groups and learning levels can come 
together as a team and as a family through 
the yearbook classroom. They have the 
chance to meet each other and work 
together to produce something that will 
be kept forever. In addition, they learn how 
to manage projects, problem solve, work 
under deadline pressures; use cameras, 
Photoshop and InDesign.”

  Yearbook provides me with 
the opportunity to teach in a real-world 
environment and run the class like a 
business. The results of empowering the 
students with the full responsibility of the 
project has produced the best books in our 
school’s history and garnered state-wide 
recognition of our program. This has only 
been possible because of Jostens and their 
relentless pursuit of excellence.” 

  Through yearbook, my 
students have an authentic platform to 
learn real-world skills that excite them and 
put them on a path toward success in high 
school and future jobs. Our school had to 
add three beginning Digital Media classes 
to handle the volume of students who want 
to learn photography and design before 
they can sign up for yearbook class.” 
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  In my building, yearbook is 
viewed as a leadership opportunity because 
of the many freedoms and responsibilities 
the students inherit. This process has 
instilled a level of confi dence in staff  as 
they move on to new ventures in life. The 
experiences and skills my students have 
learned by being a part of yearbook has 
allowed them to pursue other challenges in 
life with confi dence.” 

Elizabeth 
DeVinny 
Eagle Peak Middle School [CA]

Jack 
Steiner
The Catholic High School 
of Baltimore [MD] 

Russ 
Keberly
Holmes Middle School [MI]

Gaby
Doyle
Beverly Hills High School [CA]

Why we yearbook love this job
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  In addition to teaching students 
the very important life skills of making 
deadlines, careful planning, and eff ectively 
working with others to accomplish a task, 
yearbook helps my students interact with 
people they normally wouldn’t and build 
working relationships with teachers. It also 
allows them to make their own mistakes and 
improve based on their previous errors. It just 
constantly makes them think!”  

  Beyond the teaching scope of 
sequence and standards, yearbook is about 
relationships and encouraging students 
to grow as writers, photographers and as 
people. I’ve had students who continued 
their work on college newspapers and 
yearbooks, and many who received degrees 
in journalism or public relations fi elds. 
Others have gone on to pursue careers 
utilizing yearbook experience in project 
management and collaboration.” 

  I love that every student can 
fi nd a home and a way to contribute in 
the classroom. Yearbook gives students a 
voice like no other activity because they 
are involved in every aspect of production. 
I have seen the transforming power of 
purpose that a student can receive just 
when someone puts trust in them to tell a 
story that matters.” 

  We support each other, work 
together and cheer each other on. Every 
day I am able to witness a successful, 
student-run business in the yearbook 
classroom. Students are successfully 
creating, marketing and selling a product to 
their friends, family and their community. 
My kids will go to college and into the 
workforce with the 21st century skills they 
need to succeed in any career.” 
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Margaret 
Edmonson 
Smithson Valley High School [TX]

Marcille 
Nance 
William Amos Hough 
High School [NC]

M
A

R
C

ILLE
Jordan
Kenkel 
Indianola High School [IA]

Why we yearbook love this job
Abri 
Nelson 
Washington-Lee 
High School [VA]
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YEARBOOK 
DESIGN 
TRENDS 
THAT 
INSPIRE
Our experts scoured multiple industries to uncover the 

trends at the cutting edge of culture and creativity. Their 

innovative work resulted in three trend libraries to inspire 

yearbook design. The yearbook spreads featured in this 

article capture the essence of these trends.

V
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N

2
0
2
0

WHAT 
COMES 
NEXT IS 
ALREADY
HERE

Jostens new trend collection includes 

templates, fonts, colors and art to make 

it easier to capture these looks in your 

yearbook. See your yearbook kit for more. 
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FREESTYLE

Grand Blanc High School [MI]

Ava Butzu, adviser

Whitney High School [CA]

Sarah Nichols, adviser

Energetic and fun. Showcases creativity, 
discovery, curiosity and individualism.

DESIGN ELEMENTS

Hand-drawn fonts

Stories focus on experiences, 

how students express themselves 

Energetic layout

Doodles

Arrows guide the reader

DESIGN ELEMENTS

Expressive graphics

 

Bold colors

Hand-drawn fonts

Individual expression, what 

makes students unique

ACTIVATE CREATIVITY

Celebrate 

individuality with 

Jostens 2020 

Freestyle Trend 

Collection.
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VarsityTWIST

Plano East Senior High School [TX]

Abby Cole, adviser

Winston Churchill High School [MD]

Naomi Ratz, adviser

Emphasize 

connections with 

Jostens 2020 

Varsity Twist 

Trend Collection.
Modern twist on school spirit. 
Explores unique ways we are all connected.

DESIGN ELEMENTS

Large font size used to 

 draw attention

Stories focus on connections 

through common threads

Traditional serif fonts

DESIGN ELEMENTS

Muted color

Stories focus on bringing people 

together, surprising connections

Stylized use of numbers in captions

Statement type treatment in 

dominant title/headline

ENGAGE COMMUNITY
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SYNCVarsityTWIST Highlight the 

harmony in your 

students’ lives with 

Jostens 2020 Sync 

Trend Collection.

Consistency and 
sophistication. Finding 
balance between digital 
and physical lives.

DESIGN ELEMENTS

Sophisticated gradient

Sans serif fonts

Simple, elegant layout

Lines and frames are used to 

define the space

Content focuses on emotions

FIND BALANCE

Loudoun Valley High School [VA]

Martha Akers, adviser

Coppell High School [TX]

Sallyanne Harris, adviser

DESIGN ELEMENTS

Limited color palette used 

for text and graphics

Streamlined type treatments 

Organized, clean layout

Whole spread is about being 

real, connecting, authenticity
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N O T H I N G  T O  D O ?  N O  W A Y . 

Y E A R B O O K  H A S  N O  O F F - S E A S O N . 

S  avvy yearbook advisers and staff know the weeks after the completion of the 
spring delivery book can be valuable. It’s the perfect time to start planning for

next year’s yearbook. And it all begins with theme development. 
The theme is a central idea that sets the tone for the story of the year and 

energizes the yearbook staff. Repeated throughout the yearbook on the cover, 
endsheets and in the opening, closing and dividers, it unifies the storytelling 
message of the yearbook and gives it personality, verbally and visually.

An early focus on theme development can jumpstart the next yearbook and get 
the staff excited about the new storyline of the year. Several advisers shared with 
us how they engage their staff in the process. 

O V E R H E A R D  I N  T H E  Y E A R B O O K  C L A S S R O O M :

SCHEMING
YOUR 
THEME
“Can’t wait until this 
yearbook is finished so  
we have nothing to do.”
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Staffers develop a theme project that includes 
a cover, design elements, color choices and a font, 
all of which connect to the tone of the theme. 

PROCESS
Staff members are divided 

into groups of 5 to 7, and 
each group selects a theme to 
develop for a five-week project. 
The project includes a cover, 
three elements, color choices 
and a font, all of which connect 
to the mood and tone of the 
theme. They create dividers, 
front endsheet, seven module 
spinoffs dedicated to the theme 
and decide on the organization 
of the book. 

RESEARCH
Students look at 

commercials, ad campaigns, 
YouTube videos, college 
brochures, school bookstore, 
magazines, ad agencies, 
Pinterest, Issuu and musicians 
with marketing campaigns. 
Students evaluate other schools’ 
themes using the Look Book 
and our classroom library of 
yearbooks we’ve gotten in 
exchange with other schools.

Students look for something 
that captures the spirit of this 
school, the year, the generation, 
our lives.

They read the opening copy 
from our past three yearbooks. 
Students analyze what made it 
unique to the year, this school 
and this population. They are  
advised to carefully set the tone 

and format the copy style to 
match the theme of the book. If 
it’s a fun theme, the writing style 
should be too.

DEVELOPMENT
We don’t start with a design 

concept. That will distract 
from a meaningful theme. The 
design will evolve from the well-
developed theme. 

Groups prepare their 
theme project ideas on a web 
platform like Trello or Pinterest 
Board. Each group divides 
the assignments and meets 
every day to share what each 
member has developed and is 
contributing.

 I emphasize that students 
write opening copy before they 
do anything visually. They work 
it and rework it. Then we have 

a sharing session where they 
read it out loud to the other 
groups. We decide which of 
the openings resonates with us 
emotionally. That is the theme 
we usually end up making  
THE ONE. 

It is important to listen to all 
suggestions and have lots of full- 
group meetings. We often edit 
verbal and visual components 
as a group and work toward 
consensus. This helps to bring 
the opinionated people into the 
fold so we are a team.

The adviser should take notes 
on ALL the ideas suggested 
at every meeting on a Google 
doc to be shared with everyone. 
Having an available list of all the 
brainstorming has been vital.

AVA  
BUTZU 
ADVISER 17 YEARS

Grand Blanc High School [MI]

R E S E A R C H

Students from Highland Park High School [TX] use a magazine layout for inspiration.
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PROCESS 
Our school administration 

actually picks a theme for the 
year. As a Christian school, they 
usually pick a word, along with 
a Bible verse to go with it. The 
theme this year is Focus and 
the verse talks about pressing 
on toward the goal. I like to be 
different and stretch my class to 
be more creative with it.

The process began in the 
summer. Key members of our 
team got together on a fun trip, a 
yearbook conference. We talked 
about what it is they love to do 
outside of school. Several of the 
students love exploring, so we 
decided that would be a great fit 
for the verse.

RANDY  
JACKSON 
ADVISER 6 YEARS

Forest Lake Christian School [CA]

I highly 
recommend 
taking students 
out of the 
classroom 
environment 
to spark 
inspiration.

This process 
gives us 
confidence our 
verbal concept 
is strong, and 
that makes the 
visual planning 
much easier. 

PROCESS 
The staff begins by watching 

commercials on YouTube, 
including playlists of the best 
commercials of the year, Super 
Bowl commercials and promo 
commercials for athletic teams. 
They extend the search by 
researching advertising and 
branding agencies.

We explore brand messaging 
in commercials, and think about 
the word choices in the script that 
producers made to connect with 
the recognizable visuals of the 
product or company, or how the 
verbals and visuals work together 
to create a tone, mood or feeling. 

We also look at the multimedia 
versions of the advertising, 
exploring how it translates from 
social media, web and print. 

I N S P I R A T I O N

MARGIE  
RAPER 
ADVISER 15 YEARS

Highland Park High School [TX]

DEVELOPMENT
Coming up with great ideas 

depends on the theme. For our 
theme Focus, we actually went 
on a hike and did quite a bit 
of exploring during the Santa 
Cruz yearbook conference. We 
took lots of photos that inspired 
us. During one of our hikes, we 
found a fallen tree. We climbed 
it, taking photos as we went. 
This inspired us to use shoes in 
different poses in the yearbook.

We also look online to see 
how other schools interpret their 
themes. If we get stuck, going 
online helps get us back on track 
and sparks new ideas.

I highly recommend taking  
students out of the classroom 
environment to spark 
inspiration.

Forest Lake students were inspired 

by photos taken when they were hiking.



SPRING 2019   |   11

DEVELOPMENT
The staff breaks into diverse 

teams of three. Each group 
begins a portfolio project 
divided into two phases. 

Phase One: a theme planner 
worksheet with a narrative, 
anecdote or rough draft theme 
copy to explain the concept; 
the exact thematic phrase; 
and 10 examples of content-
specific story ideas, angles and 
experiences they could cover 
that tie with the concept. 

From those 10 examples, each 
group chooses a storytelling 
method to fit the story idea and 
create a realistic and executable 
action plan to capture the 
experience. 

We haven’t said the “D” word 
at all. Everyone wants to jump 
into design, but this process 
gives us confidence our verbal 
concept is strong, and that 

makes the visual planning  
much easier. 

The groups present and, as 
a staff, we come to a consensus 
of the thematic phrase. All 
this brainstorming creates a 
database of verbal ideas we can 
pull from throughout the year. 

Phase Two: thematic phrase 
packaging, cover and endsheet 
design, title page/parting 
pages, opening/closing spreads, 
divider spread, dominant story 
packages and secondary module 
story packages.

The groups share poster 
or slideshow presentations. 
The editorial board takes 
command to ask questions, 
evaluate, critique, take notes and 
document the ideas, feelings and 
reactions to the designs.

The editors are the decision-
makers and responsible for  
the finalized theme concept 

package. The process, before 
the editors take over, gives all 
staff members a chance to have 
a voice in theme development. 
Everyone on staff has the 
opportunity to see a little of 
themselves in the theme, and 
that helps them take ownership 
of the book. 

CREATIVITY
The staff is advised to search 
business annual reports and 
college brochures for graphics 
and the magazine section of  
any store. 

Once the staff and editors 
have a solid concept and clear 
vision of the tone, mood and 
energy of the book, they explore 
fonts that share the same feeling. 
We will type blocks of text in 
different sizes, typefaces and 
colors with variations of leading 
and tracking. We print them and 

hang them on the wall.
We play with common letters 

we use for our school name, 
mascot and theme phrase to get 
a feeling for how the characters 
behave within a font family. 

For colors, we love the 
Jostens swatch book. We 
destroy it by cutting out all the 
swatches and play the color 
coordinating game. 

On everything we design, 
fonts and colors have to be seen 
on paper, not the screen, before 
a decision is made. 

Once the theme development 
is complete and the design 
library is built, the editors lead 
the staff in lessons to teach the 
verbal concept, how the design 
works, what photos to look for 
and what interview questions 
can help tie back to the theme.

D E V E L O P M E N T

Highland Park students break into teams of three to conceptualize theme ideas for slideshow presentations.

Forest Lake students were inspired 

by photos taken when they were hiking.

For more theme development ideas, visit yearbooklove.com.
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WE ASKED. YOU 
RESPONDED.

The Grow Your Know Adviser System 
was developed in response to a survey that 
Jostens sent to advisers with two to three 
years of experience. 

Jostens received nearly 350 responses 
from advisers across the country who 
identified the things they found most 
challenging about producing a yearbook. 
At the top of the list were organizing and 
motivating staff; working with Yearbook 
Avenue or InDesign; meeting deadlines;  
and grading.

The solution: provide ongoing support, 
step-by-step resources and tips to reduce 
the stress of producing a yearbook. And, add 
some fun along the way.

THE DETAILS
The family of Grow Your Know adviser 

supports has grown from four books and 
a set of photo cards to a comprehensive 
system that will guide advisers from the 
word “go” through the words “Yippee! The 
yearbook is here!” The system revolves 
around weekly emails that start within a 

GROW 
YOUR 
KNOW
A  dvising a yearbook is rewarding. And, at times, 

challenging. In fact, an adviser can be described 
as teacher, coach, mentor, project manager, historian, 
keeper of tradition, counselor, proofreader, world-class 
inspirer, marketer, photographer, negotiator, technology 
wiz and journalist. It’s no small job, but it’s also nothing 
short of amazing.

The road to success can be both thrilling and 
daunting. But, you don’t have to go it alone — thanks to 
Jostens new Grow Your Know Adviser System. We’ve got 
your back — every step of the way.

The program provides ongoing support for high 
school and middle school yearbook advisers, whether 
their yearbook program is classroom-based or club-
based. The goal is to equip advisers with the information 
and guidance they need to feel comfortable and 
confident in their role, freeing them to focus on the 
bigger picture.

Jostens new yearbook program offers 
advisers ongoing support and guidance 
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week of the fi rst day of school and follow 
the cadence of the year, whether the book 
delivers in the spring or fall.

WEEKLY EMAILS
Every Thursday evening, advisers who 

work with Jostens for the 2019-2020 school 
year will receive emails to help them 
prepare for the following week. The emails 
will include several 7-Minute Starter lesson 
plans, tests, activities for students and 
tutorials. These help advisers stay on track 
and take the guesswork out of producing a 
yearbook.

PRINT MATERIALS
Two books supplement the email 

support. The books will be sent 
automatically to new advisers. Advisers 
who have worked with Jostens for a year 
or more may opt to purchase them. They 
include a hardcover, Grow Your Know: 
Fundamental Adviser Guidebook, and a 
spiral-bound, Grow Your Know: Fundamental 
Adviser Workbook. 

Both books are full of essential 
information to help advisers navigate the 

production of a yearbook, from creating a 
ladder, to developing and using strategies 
to ensure eff ective coverage, take good 
photos, write compelling content, select and 
motivate staff  members, and market and 
distribute the book. 

The workbook is updated annually. 
It provides a chronological, step-by-step 
guide, quick tips and best practices. It also 
points advisers to where they can look on 
Yearbook Avenue to fi nd additional helpful 
information. 

Grow Your Know helps make the year 
less stressful for advisers. Every week, you 
get everything you need to make the tasks 
easier to complete. That kind of support 
has a trickle-down eff ect. You can use the 
weekly lesson plans to help empower your 
editors. They can become better leaders by 
presenting lessons to staff  members. Most 
of all, you won’t have to search for answers 
any more. You’ll have everything you need to 
grow your know, and your program.

Contact your yearbook rep to learn more 
about the Grow Your Know Adviser System
and about earning graduate credit. 

EARN 
GRAD 
CREDITS

As a supplement to the Grow 
Your Know Adviser System, 
Jostens has teamed up with 
the University of San Diego to 
award grad credits to yearbook 
advisers. Online learning modules 
completed over the summer 
provide information on topics like 
setting up yearbook production 
processes and systems, strategies 
for motivating staff and grading 
students. Participants undergo a 
practicum in their own classrooms 
and, after their yearbook ships, 
they’re assigned a grade and 
awarded grad credits based on 
completion of online classes, 
quizzes and their ability to guide 
their students in areas that 
make them more employable 
— like critical thinking and 
communication. 
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E�  cient yearbook distribution means that 
there is more time to celebrate your school.

The yearbook, the story of the students in your 
school, is unlike anything else your school off ers its 

community. First, it includes all students, from outgoing 
to shy, athletic to academic, acquaintances to fi rst loves. 
It’s hard to imagine another product with as much 
power to embrace such a wide range of people.

So, when advisers and administration think about a 
yearbook distribution event, they should think less about 
the act of handing out yearbooks and more about the 
ability to create a climate-and-culture-building tradition. 
It doesn’t even need to take much time.

At Chattahoochee High School [GA], yearbooks are 
handed out over lunch periods. They decorate a small 
outdoor space with streamers and balloons, play music 
and invite an ice cream truck to sell to students during 
that time. With Jostens Distribution Ticket system, 
students have their books in minutes, so there’s plenty 
of time for signing yearbooks and hanging out with 
friends. It’s inexpensive, fun, and the principal loves both 

the ease and the community-building aspects of 
the event.

Mounds Park Academy [MN] hands out their 
yearbooks after an all-school assembly that includes 
recognition of the yearbook staff , a yearbook dedication 
to a teacher and a slideshow of photos set to music. It’s 
simple, totally free and generates an enormous amount 
of positive energy toward the school.

Regardless of how the yearbook helps you 
celebrate your school, distribution effi  ciency is key. 
Administrators want to build a positive school culture, 
but they can’t justify the loss of academic time to simply 
hand out a book. Advisers want to get the yearbook in 
as many hands as possible, but they don’t want to spend 
their last week of school overwhelmed by the process.

This is the secret recipe: with a good system in 
place, advisers can spend time focusing on a school 
event supplemented by the yearbook. The yearbook 
distribution itself should be almost invisible.

 TICKET TO
CELEBRATION
WHAT 
COMES 
NEXT IS 
ALREADY
HERE
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Jostens Distribution 
Tickets are intuitive,
 easy and convenient. 

It’s quick. As many as 1,500 books can be 
distributed in 30 minutes. Questions about orders 
and personalization are answered before distribution 
day. Most, or all, books are sold before the event. On 
distribution day, everyone can kick back and have fun.

Taylor Helms, yearbook adviser at Lincoln Charter 
High School [NC] has been using the distribution ticket 
system for the past three years.

“Our previous system of distributing was tedious and 
prone to errors,” she said. “It involved me tagging every 
yearbook with a sticky note that had a student’s name on 
it before distribution day. The distribution ticket system 
allows us to hand out yearbooks more effi  ciently.”

Helms noted that the new system requires far less 
preparation for the adviser. The distribution process is 
much faster and more accurate. 

“Having the students sign the ticket also creates a 
system for confi rming that all purchased yearbooks 
were, in fact, distributed to the student,” she said.

The ticket system is easy and intuitive, and Helms 
implemented it without a hitch. When they are 
distributed quickly, there is time to build an inclusive 
tradition that everyone loves.

Want to learn more? Talk to your rep or search for 
Distribution Tickets in the Yearbook Avenue Digital 
Classroom.

THE POWER OF THE 
TICKET SYSTEM
Maureen Farry, yearbook adviser, West 
Forsyth High School [GA], piloted the 
Jostens Distribution Ticket system.

We’re able to distribute about 1,200 
books in less than an hour and a half,” 
she said. “Since the tickets are color-coded, it’s 
easier to distinguish between students receiving 
personalized books and those receiving non-
personalized books. We collect the tickets, and 
staff  members mark off  on a Google sheet who 
has picked up their book. Adding the Google 
sheet component this year made compiling the 
master list of pickups a lot easier.”

A WIN-WIN SOLUTION
Paul Siegel, yearbook adviser at Dunwoody 
High School [GA], saw the previous adviser 
struggle to get all the books passed out, so 
he looked for a solution.

When I heard about the Jostens 
Distribution Ticket system from my yearbook 
rep, I knew we had to try it,” he said. “It builds 
excitement around the book and the end of the 
year in general. Students like it. They get their 
books and get to signing faster. They look 
back over the year and remind themselves of 
the memories.”

FAR LEFT With a distribution 

ticket system, Marcille Nance’s 

yearbook staff at William Amos 

Hough High School [NC] can 

quickly and easily troubleshoot 

problems and answer 

questions so students can 

enjoy the big day.

LEFT Ashley Reinhardt, 

adviser, River Bend Middle 

School [VA], created a culture-

building tradition that gives 

students more time to have 

fun, sign books and celebrate 

the story of the year.



16   |    SPRING 2019

2019 
JOSTENS 
PHOTO 
CONTEST 
WINNERS 

Thousands of student 
photographers from across the 
country submitted their impactful 
moments to the 2019 Jostens 
Photo Contest. More than 6,000 
photo entries were received, with 
98 photos selected as the award 
winners. Jostens is grateful for the 
opportunity to showcase these top 
award winners. 

Judges for the 2019 Jostens 
Photo Contest were:

JENNY BEAN
Yearbook Adviser
Yukon High School [OK]

KATHRYN CAMPBELL
Director of Publications
St. Paul Academy & Summit 
School [MN]

CADE CLEAVELIN
Freelance Photographer [TX]

PETE TITTL
Yearbook Adviser
Liberty High School [CA]

GRAND PRIZE SHOOT | Chad Byrd, photographer | Richardson High School [TX]

Soon millions of hard-working students across the country will be walking across the 
graduation stage to receive their diplomas. Byrd was able to emphasize this student’s 
joyful dance celebration by using a shallow depth of fi eld.
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In addition to the Grand 
Prize and First Place winners 
showcased on these pages, 
additional winners are displayed 
at jostensyearbooks.com and 
will be featured in the 2020 
Look Book.
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FIRST PLACE
Graduation

SURPRISE
Ali Albee, photographer
Grand Blanc High School [MI]

Albee used tight cropping to 
focus the viewer’s attention 
on the jubilant emotion in this 
storytelling photo. In it we see 
both a close friendship and the 
joy of an important day in every 
student’s life.

FIRST PLACE
Student Life & Traditions

ETERNAL GLORY
Xinpeng Deng, photographer
Valley Christian School [WI]

A recently-crowned 
homecoming king and queen 
huddle together under fi reworks 
on their fi rst date. Back and 
top-lighting enhance Deng’s 
photo of this sweet high 
school experience.
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FIRST PLACE
Sports: Sidelines & 

School Spirit

FOUR CAPTAINS
Sabrina VanDeBussche, 

photographer
Patrick Henry  

High School [OH]

When a beloved  
co-captain was tragically  

lost to a car accident,  
his three cohorts 

memorialized him by  
walking onto the football 

field with his jersey. 
VanDeBussche’s  

photo captures this  
touching moment.

FIRST PLACE
Academics &  
Community Service

ART CLASS
Katie Drake, photographer
Shawnee Mission East  
High School [KS]

Drake used a low viewpoint to help 
control the background and minimize 
distractions from the main subject, 
allowing her to capture a student 
inspecting a flower etched into a  
clear drawing material. 

FIRST PLACE
Landscape

MILKYWAY
Chris Herzan, photographer
Forest Lake Christian School [CA]

The contrast range between  
the lightest and darkest tones 
in this photo provide a stunning 
view of the Nevada backcountry. 
Herzan’s photo was made possible 
by the fact that there is no light 
pollution to muddy the details of  
the starry night.
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FIRST PLACE
Sports: Athletes in Action

LIFE IN THE FAST LANE
Kate Ryan, photographer

Bishop Kelly High School [ID]

Ryan added interest to this 
underwater freestyle swimming 

photo by placing the main 
subject in the top third of  

the photo. Leading lines are 
 used to emphasize a sense  

of movement and focus  
on the athlete.

FIRST PLACE
Photo Illustration & 

Manipulation

WIZARDRY
 Joey Westermeyer, 

photographer
Steamboat Springs  

High School [CO]

This composite image, meant 
to conjure a portal, was created 

using sparks from steel wool, 
an image of the Milky Way and 
a photo of a friend on a snowy 

path. Framing accentuates  
the center of interest.

FIRST PLACE
Yearbookers in Action

PHOTO OF THE YEAR
Cody Wilkins, photographer
Karl G. Maeser Preparatory 
Academy [UT]

Wilkins cleverly stepped back, 
capturing multiple layers from 
the mountainous background to 
the action on the soccer field to 
his fellow yearbookers at work.
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FIRST PLACE
Middle School

JUMPING THE DISTANCE
Andrew Fendley, photographer
Sims Middle School [FL]

A fast shutter speed keeps 
the main subject sharply in focus 
and freezes the action despite 
the movement of a long jump. 
Fendley’s low viewpoint adds 
interest and leading lines to 
the photo.

FIRST PLACE
Portrait

ESTHER
Lydia Barlowe, photographer 
Parkwood High School [NC]

This stunningly simple photo 
portrays a sense of fun through 
the direct gaze of the subject. 
Barlowe’s choice of a clean 
background and black-and-
white exposure emphasize her 
playful expression.
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J E F F  M O F F I T T

< love this >

For many, art is their varsity sport. This spread from Clayton High School [MO] provides recognition to those 

artists, while displaying their incredible work. In addition to featuring specifi c photographers, it also highlights 

one of the many elective courses off ered at Clayton in a unique and interesting way. 

It is not a spread full of students sitting at desks. It provides interest and imagery. Keeping within their theme 

Show Me, the Clamo staff  looked for and planned spreads that linked back to their theme concept in subtle ways. 

This is a prime example of carrying their theme throughout the yearbook. 

SEEING IS 
 BELIEVING

Clayton High School [MO] | Marci Pieper, adviser
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J O S T E N S  C R E AT I V E  A C C O U N T  M A N A G E R S 

S H A R E  W H AT  C A U G H T  T H E I R  E Y E

L I Z A B E T H  W A L S H

I love coff ee and snacks, and I love how the staff  at Dunwoody High School [GA] features their Wednesday 

coff ee shop, the Wildcat’fe. In this spread, they create a tasteful blend of student and school culture coverage.

Rails of space separate fi ve modules that provide opportunities for a variety of content, including everything 

from a survey that touches on favorite items to reviews of the coff ee shop itself. Cutout photos add spice to the 

Favorite Treats chart. While 24 individuals are either quoted or pictured, the sweetest aspect of this spread is 

that anyone who visits the coff ee shop or works in it can relate to the topic in myriad ways. 

And check out that cute headline! What’s not to love when you’re Livin’ la Vida Mocha?

SWEET COVERAGE
Dunwoody High School [GA] | Paul Siegel, adviser
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Playing off  their Close Up theme, the Epic staff  highlighted students who were not covered adequately in previous 

years by including large student profi le images and quotes. Not only does it echo the Close Up concept and design, 

but it also provides insight to a student’s activities and personality. This spread shows a student’s unique hobby of 

collecting shoes, including a fun fact about Grandma’s 1950’s shoes. 

Their Up Close and Personal module continues the secondary coverage with questions that allow for the coverage 

of 11 additional students. The staff  was smart to design for opportunities to cover anyone in the school since 

students are more interested in designs that include themselves or their friends.

What a great display of coverage and design working together to create a spectacular spread! 

T I N A  C L E A V E L I N

< love this >

THE BEST LIGHT
Lone Peak High School [UT] | Scott Gibby, adviser



LEARN. INSPIRE. CREATE.

JOSTENS ADVISER UNIVERSITY
Omni ChampionsGate Resort [FL] | July 16–19, 2019 

Join us at JAU, the nation’s best adviser-only yearbook workshop, 

where you will LEARN tactics and strategies to INSPIRE your students 

to CREATE a beautiful and popular yearbook with less stress.

Register at Jostens.com/JAU starting spring 2019.



ATTN: YEARBOOK ADVISER

7760 France Avenue South
Suite 400
Minneapolis, MN 55435

Seize the Hurray!
JOSTENS DISTRIBUTION TICKETS: the fastest, most hassle-free way to get 

yearbooks in student hands. For more information, talk to your representative.


